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UNITED WAY OF GREATER ROCHESTER RAISES $28,021,372
Community Answers Call to Action 
  Helping Fund Critical Programs in Rochester

[bookmark: _GoBack]Rochester, NY – Joined by supporters, volunteers and community leaders, United Way of Greater Rochester announced that $28,021,372 was raised during the 2011 campaign, surpassing their $28 million goal for the third year in a row. Also announced at the event was the selection of Rob Sands, President & CEO of Constellation Brands, Inc., as the 2012 campaign chair.  

This year United Way challenged Rochestarians to give to the Community Fund and make CHANGE for Rochester. The Community Fund supports nearly 80 local programs that work to deliver evidence-based and proven to work strategies in five key impact areas: early childhood, school age youth, aging, disability services and crisis services.  

“I am so proud to call myself a Rochestarian knowing how dedicated the people here are to make change for our community,” said Essie Calhoun, 2011 United Way Campaign Chair and retired Chief Diversity & Community Affairs Officer and Vice President of Eastman Kodak Company. “It’s rewarding to know that the dollars raised will support programs that truly help the people in our community who need it most.”  

United Way’s annual allocations will be announced later this summer. Last year, the Community Fund provided $16.7 million of support to almost 80 local programs in the following targeted areas:
· Early childhood:  For our youngest children and their parents, investments will focus on parent education programs and early intervention programs. 
· School age youth:  For kids in school, investments will focus on after-school/summer enrichment programs, mentoring and early intervention programs for at-risk youth. 
· Aging:  Investments for older adults will focus on multipurpose aging resource centers, case management/support services and caregiver support/education.
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· Crisis services:  Investments will focus on programs that provide emergency food, shelter and clothing, offer legal assistance, provide emergency shelters for youth and victims of domestic violence and prevent homelessness.
· Disability services: For those with disabilities, investments will focus on transition coaching programs and improving mobility through driver training, travel training and door-to-door transportation.

This year’s campaign was bolstered by unique challenge grants and giving opportunities. A challenge grant from Eastman Kodak Company yielded more than $1.35 million in new donations to the campaign this year. Additionally, Wegmans Food Markets provided opportunities to support United Way through a variety of in-store events and promotions, including a customer scanning campaign that raised over $152,000.  

“We are so grateful to all of Rochester for its generosity this year,” said Peter Carpino, President of United Way of Greater Rochester.  “We are humbled by the support that we’ve received and look forward to investing our resources into programs that do the most good to help our community.” 

United Way is encouraging members of the community to continue to make CHANGE for Rochester by following their 100 Days, 100 Ways Challenge on Facebook for ideas on how to LIVE UNITED throughout the year.

###


United Way of Greater Rochester’s mission is to magnify and focus the power of community resources to address our most pressing social needs.  Please visit us online at www.uwrochester.org.
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